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General editors’ preface

Applied Linguistics in Action, as its name suggests, is a Series which-
focuses on the issues and challenge to teachers and researchers in a
range of fields in Applied Linguistics and provides readers and users
with the tools they need to carry out their own practice-related
research.

The books in the Series provide the reader with clear, up-to-date,
accessible and authoritative accounts of their chosen field within
Applied Linguistics. Starting from a map of the landscape of the field,
each book provides information on its main ideas and concepts, com-
peting issues and unsolved questions. From there, readers can explore
a range of practical applications of research into those issues and ques-
tions, and then take up the challenge of undertaking their own
research, guided by the detailed and explicit research guides provided.
Finally, each book has a section which provides a rich array of
resources, information sources and further reading, as well as a key to
the principal concepts of the field.

Questions the books in this innovative Series ask are those familiar
to all teachers and researchers, whether very experienced, or new to the
fields of Applied Linguistics.

1. What does research tell us, what doesn’t it tell us and what should it
tell us about the field? How is the field mapped and landscaped?
What is its geography?

2. How has research been applied and what interesting research pos-

sibilities does practice raise? What are the issues we need to explore
and explain?
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